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About the page
The challenge: design an engaging, informative centerpiece for an article about how local companies could grab their shares of the 
economic stimulus. I fashioned the salt-dough pie at home. It wasn’t quite dry when our photographer and I spent an afternoon shooting 
it from all angles. The layout earned first place for tabloid page design in the 2010 Society of Professional Journalists Spotlight contest.
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A weighty matter — Lancaster 
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Chambers back reforms to save 
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Rebuilding period — Regional 
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in the down economy.  Page 3
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images. Page 43
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ANATOMY OF A

MOvER
& SHAKER

ot all movers and shakers are created equally. Some, for instance, 
donate money to help overcome the challenges our communities face; 
others have worked quietly behind the scenes for decades, hoping 
to eff ect positive change by being good role models; others are great 
servant-leaders with huge hearts who always put their fellow man fi rst. 

For this 2010 edition of Movers & Shakers, we defi ne individual 
characteristics and match them with people who personify those traits. 

Meet the people in our region who exemplify those characteristics, 
beginning on page 15.

EYES
Vision to see projects 
through; see where 
the greatest needs are

VOICE
Infl uence others 
through their position 
to effect change

SHOULDERS
Indomitable spirit and 
dedication to giving

ARMS
Strength to literally 
put their backs into 
their work

FEET
Endurance to work 
tirelessly for a long 
time on a cause

MIND
Creativity to pool 

resources and 
mobilize people to get 

things done

EARS
Understanding/

listening to be able to 
identify the greatest 

needs

HEART
Compassion for 

the neediest in our 
community

HANDS
Ability to join 

with/recruit others to 
get projects done

PHILANTHROPY
Money to build 

hospital wings, feed 
the hungry or stock 

medical clinics

Join us for the Being a “Best Places to Work in PA” 
Company and Labor & Employment Law Update sessions 

prior to the Best Places to Work in PA 2010 Awards 
Banquet on Nov. 30 at the Lancaster County 

Convention Center. For details and tickets, 
visit www.centralpennbusiness.com/events

www.centralpennbusiness.com
Missed our Technology@Work 
supplement? Visit our website 
and click 
“Supplements” 
in the top 
menu bar.

November 5, 2010  15

ANATOMY OF A

MOvER
& SHAKER

MOVERS & SHAKERS 2010

EYES
ROBERT 
DOLAN
PAGE 24

vOICE
LARRY 
BASHORE
PAGE 25

ARMS
TANIA AND 
ABEER SROUJI
PAGE 21

FEET
CHRISTIAN 
AND GLADDIE 
MCMURTRIE 
PAGE 20

SHOULDERS
ANN B.
BARSHINGER
PAGE 18

MIND
JANE 
CONOvER
PAGE 22

EARS
DEMI FAIR
PAGE 26

HANDS
DANA 
KLINEPETER
PAGE 19

PHILANTHROPY
BENJAMIN
OLEWINE III
PAGE 29

HEART
EDWARD AND 
JEANNE DONLEvY 
ARNOLD
PAGE 17

Th e Business Journal started its Movers and Shakers 
edition in 1996, and it’s taken various forms throughout 
its existence.

Some years, we’ve listed dozens of Central Pennsyl-
vania businesspeople. In 2008, we asked where the next 
movers and shakers were; it seemed the golden era of 
the business magnate as a steward of the local commu-
nity might be passing. 

Last year, we challenged you to do something — and 
do more — and off ered 10 issues and 30 examples of 
people making a diff erence.

In this 15th Movers and Shakers edition, we sought 
leaders in our region who best exemplify the characteris-
tics defi ned on this issue’s cover. Our reporters looked for 
people who might be more behind-the-scenes — people 
who aren’t judged as movers and shakers merely for the 
size of their bank accounts or their political infl uence.

Here are their stories.

About the pages
Each year, the Central Penn Business Journal identifies and 
analyzes leaders in its region for an issue formerly called 
Movers and Shakers. In 2010, the Journal selected one 
person or couple who embodied a vital characteristic of 
such a leader. The cover identified these attributes, and the 
section front introduced the businesspeople associated with 
each part. The front page won a first-place Keystone Award 
from the Pennsylvania NewsMedia Association and took 
second-place honors in the Society of Professional Journalists 
Spotlight contest.



About the page
I used the outlines of Pennsylvania’s counties to create this illustration for the cover of the Business Journal’s semi-annual energy 
supplement. View the entire publication at www.bit.ly/CPBJCurrentsF10. The design won first-place honors in the Society of 
Professional Journalists Spotlight contest and in Pennsylvania NewsMedia Association’s Keystone Awards.

NEW 
HOPE
Can the Marcellus Shale 
really bring Pennsylvania the 
economic benefits it needs?

A supplement to 
the CentrAl penn 
Business JournAl

sponsored By:

Fall
2010

PLUS  Demand for energy-friendly products ‘through the roof’ / Electricity customers to see price changes
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Hitting pay dirt Shale gas exploration
provides work 
for midstate firms

LAWYERS
A downtown Lancaster law firm might be the last midstate 

business you’d associate with the shale, but Hartman, Underhill and 
Brubaker has been involved for the past several years.

That’s because many people who belong to hunting clubs in the 
shale region live in the midstate, said Alex Henderson, a partner at the 
firm. 

Multiple legal issues arise when the clubs try to grapple with shale 
exploration on their property. For example, because most hunting 
clubs are nonprofits, they’re not allowed to disburse revenue from gas 
rights, Henderson said.

That revenue also comes with taxes, which becomes an issue 
when it comes to estate planning. And then there’s the real estate 

side of things: “In order to put wells in, you need 
roads, you need pipelines, you need utility lines, 
and there are all kinds of easement issues,” 
Henderson said. 

There’s so much business coming from the shale, 
“Our biggest problem now is organizing the work, 
making sure it gets done,” Henderson said. “It seems 
like almost an unlimited amount of need, there’s so many issues 
arising.” 

And, like many industries, that business is especially important 
now. 

“(The shale) has been a very interesting practice area that’s been 
growing very rapidly when other areas of the economy have been 
retrenching,” he said.

MANUFACTURERS
Hundreds of miles of pipeline will be needed to transport the natural gas from 

the shale to where it’s needed, and some of that will be made in the midstate.
Westmoreland County-based Dura-Bond Industries announced in May it will 

produce $30 million worth of pipe at its Steelton plant for the Marcellus Shale 
gas industry.

The Dauphin County plant will begin producing 45 miles of large-diameter 
pipe in January for a transmission line that Richmond, Va.-based Dominion 
Transmission Inc. will build in western Pennsylvania, Dura-Bond Vice President 
Jason Norris said. 

ENGINEERS/ENVIRONMENTAL 
CONSULTANTS

Perhaps the midstate professionals most widely — and 
publicly — involved with the shale are engineers.

“Since we first kind of dove in, in May 2008, (the shale) 
has grown to probably 40 percent of our business,” said 
Mark Lauriello, president of Manor Township-based Rettew 

Associates Inc. “Part of that is, 
frankly, because our other areas 
shrunk due to the economy. It’s 
been a blessing for us to have 
(the shale) to fill the void, and 
then some.”

Rettew provides design, 
engineering and environmental 
permitting for pad sites, as well 
as permitting for pipelines. The 
firm also developed a drilling 
wastewater-treatment system.

Rettew opened an office in 
Williamsport that’s now staffed 
by seven people, but Lauriello 
said the company is hoping to 
expand to 18 to 20 people at that 
location. 

Since May alone, the company 
has hired 35 people; about  
85 percent of them working on 
Rettew’s shale business, he said.

EXCAVATORS
And of course, someone has to 

do site preparation for the more than 
1,400 Marcellus natural-gas wells.

Brecknock Township-based 
Brubacher Excavating “has 
formed a Northern Tier Division to 
accommodate work in the Marcellus 
Shale area,” according to a posting 
on its website. 

Company President Keith 
Brubacher declined to answer 
further questions about the firm’s 
work with the Marcellus exploration 
companies.

A map pinpointing 

all of the Marcellus 

Shale natural gas 

wells in the Keystone 

State shows a wide 

arc from southwest to 

northeast, largely bypassing Central 

Pennsylvania.

But a map locating all of the 

Pennsylvania businesses that are 

somehow involved with the shale 

would make no such detour, and 

would include multiple entries in the 

midstate. 

Here is a sample of Central 

Pennsylvania business sectors that, 

despite being miles away from the 

shale formation, have roles to play in 

its developing the energy resource. 

ACADEMIA
Millersville University biology 

professor John Wallace said the 
Marcellus Shale 
represents 
multiple research 
opportunities.

“What we want 
to do is look at the 
effects of these 
drilling sites, 
to see if there’s 
any impact on the streams,” said 
Wallace, an aquatic entomologist. 

Several graduates of the school 
have gone on to work in businesses 
that deal with the shale, he said. 

“We’re poised with our Center 
for Environmental Sciences and 
our new environmental minors to 
crank out a generation of students 
to tackle environment challenges,” 
he said. “When you look at the 
economic situation, if you’re a 
biology student with an interest in 
the environment, this is where you 
put your eggs.” 

Wallace

ACCOUNTANTS
Like lawyers, the role Central 

Pennsylvania accountants are playing 
in the Marcellus Shale drama is linked 
to landowners such as hunting clubs.

Reinsel Kuntz 
Lesher has been doing 
work associated with 
the shale for a few 
years, mainly helping 
restructure the 
clubs’ or individual’s 
finances to account 
for Marcellus revenue, 
said John Stoner, a partner at the 
Manheim Township-based firm.

“As a full-service accounting firm, 
it’s opened up a lot of different doors 
for us,” Stoner said. 

Furthermore, the work has 
introduced them to many individuals 
who later make use of the firm’s more 
traditional accounting services, he said.

“We haven’t brought on any new 
employees or any new departments (to 
accommodate work on the shale), but 
those of us who practice in specialty 
areas like business valuation, estate 
planning or tax consulting have 
certainly been kept busy,” he said. 

Stoner

HenderSon

> By PAULA HOLZMAN

At right: Westmoreland County-based Dura-Bond Industries announced in May 
it will produce $30 million worth of pipe at its Steelton plant, pictured, for the 
Marcellus Shale gas industry.
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Manufacturing facilities
From 2008 to 2009 — the most recent years available for 
statistics — the average number of manufacturing facilities 
decreased by 2.6 percent in Central Pennsylvania.

Manufacturing jobs
Here are the top manufacturing jobs by employment for 2008, the most re-
cent year for which the state has data:

Top 10 Pennsylvania 
manufacturing industries

SOURCE: PENNSYLVANIA CENTER 
FOR WORKFORCE INFORMATION AND ANALYSIS

SOURCE: PENNSYLVANIA CENTER 
FOR WORKFORCE INFORMATION AND ANALYSIS

SOURCE: PENNSYLVANIA CENTER 
FOR WORKFORCE INFORMATION AND ANALYSIS

SOURCE: PENNSYLVANIA DEPARTMENT OF COMMUNITY 
AND ECONOMIC DEVELOPMENT 

2009

2009

2008

2008

Cumberland
County

Cumberland
County

Dauphin
County

Dauphin
County

Lancaster
County

Lancaster
County

Lebanon
County

Lebanon
County

York
County

York
County

Job title Employment

Team assemblers 36,740

Supervisors of production and operating workers 24,290

Helpers/production workers 20,870

Machinists 17,600

Laborers and freight, stock, material movers 17,440

Inspectors, testers, sorters, samplers, weighers 17,100

Packaging and fi lling machine operators 14,460

Hand packers and packagers  14,310

General maintenance and repair workers 14,110

Welders, cutters, solderers and brazers 13,550

Industry 2008 gross state product

Chemical, pharmaceutical  $9.9 billion

Fabricated metal product  $7.2 billion

Food product  $7.2 billion

Computer and electronic product  $5.2 billion

Machinery  $5.1 billion

Primary metal  $4.2 billion

Paper  $3.7 billion

Other transportation equipment  $3.6 billion

Plastics and rubber products  $3.2 billion

Miscellaneous  $3.2 billion

Average wages 
of heavy-truck drivers
Drivers of heavy trucks in three of fi ve Central Pennsylvania counties saw 
average annual wage increases of more than 2 percent, but totals are 
brought down by large decreases in Lebanon County. Here are the wages.
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Book of Lists 2010 Edition • 159 
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wwhouse sales

wwmonthly mortgages 

wwmortgaged houses

House sales and median sale prices fell in the midstate through the 
first three quarters of 2009 compared to the same period in 2008.

Still, there were glimmers of hope in the market. More people 
started buying houses as the $8,000 federal first-time homebuyer 
program’s deadline approached in November, real estate agents 
said. The extension of the program, with the addition of a $3,500 
tax credit for previous homeowners, is going to help rejuvenate 
the market more next year, real estate agents said. 

Most regional Realtor associations did not have fourth-quarter 
statistics prepared by deadline. But real estate agents said they 
noticed a considerable sales increase during the fourth quarter. 

In York County, house sales fell 6.1 percent throughout the first 
three quarters of 2009 compared to the same period in 2008, 
according to the Realtors Association of York & Adams Counties 
Inc. But sales increased 31.5 percent in the following three months 
compared with the previous year, said Steve Snell, the organiza-
tion’s executive officer. 

The following charts detail the number of houses sold and the 
median price of houses  throughout the midstate during the first 
three quarters of 2009. The Central Penn Multi-List, which is an 
extension of the Greater Harrisburg Association of Realtors, com-
bines its statistics for Cumberland, Dauphin and Perry counties. 

SouRCeS: CeNTRAL PeNN MuLTI-LIST, LANCASTeR CouNTY ASSoCIATIoN of 
ReALToRS, LeBANoN CouNTY ASSoCIATIoN of ReALToRS AND ReALToRS 

ASSoCIATIoN of ADAMS AND YoRk CouNTIeS INC.

Median Monthly Mortgage payMent
York County has the 
highest median monthly 
mortgage payment 
— $1,495 — of the five 
counties that make up 
southcentral Pennsyl-
vania. The lowest is 
in Lebanon County, at 
$1,314. Proportionally, 
at 38.7 percent, Lan-
caster County has the 
most residents paying 
mortgages priced be-
tween $1,000 to $1,499 
per month. York County 
has the most residents 
paying mortgages of 
$1,500 and above per 
month, at 49.2 percent.

SouRCe: u.S. CeNSuS BuReAu 2008 AMeRICAN 
CoMMuNITY SuRveY eSTIMATeS
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A majority of the people who occupy 
houses in Central Pennsylvania still 
are paying mortgages on the dwell-
ings in which they live. At 68.4 per-
cent, proportionally, Dauphin County 
has the most homeowners still pay-
ing off their mortgages. Lancaster 
County has the lowest, at 65.2 per-
cent. There are more owner-occupied 
houses in Lancaster County than any 
other county among the five counties 
in southcentral Pennsylvania.

SouRCe: u.S. CeNSuS BuReAu’S 2008 
AMeRICAN CoMMuNITY SuRveY

Cumberland County 66,211 44,834

Dauphin County 69,827 46,399

Lancaster County 131,622 85,755

Lebanon County 38,167 25,264

York County 124,273 85,028

percentage of units 
with a mortgage

number of units 
with a mortgage

number of
owner-occupied houses
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66.4
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66.2

68.4

houSe SaleS
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About the page
Currents’ starburst-and-shale theme continued in a centerspread examining midstate companies’ roles in the natural-gas industry.  
The infographic won a first-place Keystone Award from the Pennsylvania NewsMedia Association.

About the pages
For each chapter of the Business Journal’s annual Book of Lists,  
I generate charts and graphs of related market facts.
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Midstate firms vanquish antiquated technology 
with wind, solar, shale and geothermal
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sponsored By:
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2011

PLUS  After cap and trade demise, climate change debate continues / Natural-gas industry evolves in Pa.PLUS:PLUS:

About the pages
The spring 2011 edition of the Business Journal’s Currents 
supplement was a status update of various energy sources 
in the region. To unify the diverse stories, we chose a 
theme: pop art meets superheroes meets energy. Here are 
a few pages from the issue. View the entire publication at 
www.bit.ly/CPBJCurrentsS11.





About the page
The Business Journal publishes a construction and real estate report twice a year. Rather than use a standard building photo,  
I created this skyline illustration and carried the pulse theme throughout the issue. 



About the page
For this construction and real estate report, I handmade a board game  
for the cover and inside illustrations. Watch a video about the making of the 
cover at www.bit.ly/CPBJRealS12video. View the entire publication at 
www.bit.ly/CPBJRealS12. The illustration won a first-place Keystone Award 
from the Pennsylvania NewsMedia Association.

VIDEO



About the page
Sometimes I get to bust out the sewing supplies for a front page. I cut these letters out of felt and sewed them onto a baseball 
shirt. I went on a scavenger hunt for the perfect sports equipment. It’s tough to find a traditional soccer ball these days.
The page won a first-place Keystone Award from the Pennsylvania NewsMedia Association.



About the page
For the Business Journal’s project about religion, I redeemed my once-in-a-lifetime pass to use Photoshop’s stained-glass filter. 
The page won a first-place Keystone Award from the Pennsylvania NewsMedia Association and first place for tabloid page design 
in the Society of Professional Journalists Spotlight contest the same year.



About the project
The Business Journal’s annual Top 100 Private Companies issue includes 
a glossy cover and is the largest issue of the year. In 2014, I created a 
functional game that readers could assemble and play. View the entire 
publication at www.bit.ly/CPBJTop10014. Watch the instructional 
video at www.bit.ly/CPBJTop10014video. This project was part 
of the portfolio that earned a Distinguished Visual Award from the 
Pennsylvania NewsMedia Association. The statewide honor is awarded 
regardless of circulation or category.



About the page
Pennsylvania is a hot spot for pretzel production, especially in the Business Journal’s coverage area. For this project, I researched 
a pretzel recipe and baked the letters for our front-page illustration. Lesson learned: Brown mustard looks prettier in print,  
but it’s easier to write with standard yellow mustard. I created additional pretzel illustrations to accompany three stories.



About the project
After this two-part, multilayered print project ran, I suggested compiling the articles into an interactive digital publication.  
The project won Best in Show in the Pennsylvania Institute of Certified Public Accountants’ Truth in Finances Awards.  
View the digital version of the project at www.bit.ly/CPBJPension12.

About the project
After the print version of this special 
edition debuted, I suggested compiling the 
manufacturing articles into a standalone 
digital publication. View the digital project 
at www.bit.ly/CPBJManu14. This piece 
was part of the portfolio that earned 
a Distinguished Visual Award from the 
Pennsylvania NewsMedia Association. The 
statewide honor is awarded regardless of 
circulation or category.



In 2011, Pennsylvania’s 225,050 small 
businesses  — not including nonemployers — 
employed more than 2,430,000 people, for 
an average of about 11 people per business. 

Large businesses averaged more than  
662 employees.

Of the 
1,001,241
businesses in 
Pennsylvania ...

only about 4,000 
of them have 500 
or more employees.

While the number of employees varies greatly 
by industry for a company to be considered 
a small business, the SBA considers 

500 employees the limit

Even if 100 employees  
were the limit, nearly 99.1 
percent of Pennsylvania 
businesses would be 
considered small businesses. 

In 2011, about 77 percent 
of the 1,001,241 businesses in 
Pennsylvania had no employees.

Between 2004 and 2011, 
54 percent of small businesses hired 
their first employee in the first three 
years of operation, according to a 
December 2013 study from the Small 
Business Administration’s Office of 
Advocacy. More than 38 percent 
hired their first employee in the first 
year.

1. Perry (99.97 percent of all companies, one company with 
more than 500 employees);

2. Adams (99.95); 

3. (tie) York and Lancaster, (99.94); 

5. Franklin (99.92); 

6. Lebanon (99.91); 
7. Cumberland (99.88); 
8. Dauphin (99.87). 
The rankings come from U.S. Census County Business Patterns, 
which counts employment at each location of a business regardless 
of how many locations the business has, according to Census 
officials. 

1

2 3 3
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5

Pennsylvania actually has a slightly lower percentage 
of small businesses than the United States,  
where almost

Also from the office: Small businesses supply  
49.2 percent of private-sector employment 
in the country.

Between 2000 and 2010, small businesses in 
Pennsylvania dropped about 2.7 percent, not 
including nonemployer companies. During the 
same period, small businesses rose in the 
United States by 1.5 percent. 

of all businesses are considered 
small, according to the Small 
Business Administration’s  
Office of Advocacy.

99.7
percent

of Pennsylvania’s 67 counties,  
all the businesses are  
classified as small. 
None is in the midstate, according to 2010 Census 
County Business Patterns data.

8In

Industries whose companies have more than 
500 employees but are still considered small 
businesses: 

air transportation (1,500)

Nuclear electric power generation 
(750-employee limit)

direct property and casualty 
insurance carriers (1,500)

Industries where small business  
qualifications are based  
on income:

• Construction (limit varies  
by industry field)

• Retail trade (limit varies, but none is over  
$35.5 million in average annual receipts)

• Warehousing and storage ($25.5 million)

• Broadcasting  
($35.5 million)

• Depository institutions/banks ($500 million in 
assets under management)

• Legal services ($10 million)

• Office of physicians ($10 million)

That leaves 99.6 percent  
of all Pennsylvania 
businesses considered small,
according to Census data for 2011. The number of businesses includes 
both those with employees and nonemployer businesses that have no 
employees but have annual receipts of more than $1,000 per year, or 
more than $1 for construction companies.

in many industries.

Ranking  
midstate counties 
according to 2010 Census data by 
percentage of businesses that 
are small, not counting companies 
with no employees:

Between 2010 and 2011, Pennsylvania 
lost almost 1 percent of its 
small businesses (not counting 
nonemployers). In 2011, the state had 
225,050 small businesses, down from 
233,605 in 2000.

May 9, 2014

About the project
The Business Journal’s annual small-business issue contained three print pages of infographics. To transfer  
this layout the Web, I redesigned the charts into a scrolling infographic. View the Web version of the charts here: 
www.bit.ly/CPBJSmallbizgraph14. These pieces were part of the portfolio that earned a Distinguished  
Visual Award from the Pennsylvania NewsMedia Association. The statewide honor is awarded regardless  
of circulation or category.



About  
the pages
I redesigned Helen 
O. Krause Animal 
Foundation Inc.’s 
semi-annual newsletter 
when I became the 
publication’s designer 
in 2009. I’m proud of 
the clean, sophisticated 
style that still embraces 
the animal theme. The 
editor and I plan each 
issue for maximum 
editorial content. When 
we have an extra page 
or two, I fill them with 
useful extras, such 
as the “Scraps aren’t 
snacks” infographic (see 
next page). Each edition 
is about 20 pages.





About  
the pages
I volunteered to design 
the alumni newsletter 
for my college dance-
drill team, the world-
famous Kilgore College 
Rangerettes. The 
alumni coordinator 
said I could redesign as 
I saw fit. After my first 
edition, the volunteer 
who had been writing 
the publication 
asked if I would like 
to take on reporting 
and editing duties as 
well. I recruited other 
former Rangerettes 
with journalism 
backgrounds to assist 
me with articles.





How can your company 
save money buying energy? 

Rate caps 
coming off

Business Guide to
Central Penn Business Journal’s

Shopping 
ElEctricity

A SupplEmEnt to thE

FAll 2009

About the images
Here are a few other illustrations I’ve created from scratch for stories or supplement covers. I use Illustrator and Photoshop and 
sometimes start with a hand-drawn sketch, as with the “Ball of confusion” article.
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No Saturday mail? No problem — 
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to cover gap. Page 23
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Q&A, meet Brian 
Workman, vice 
president 
of Kinard Trucking 
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Inside Business
DISTRIBUTION AND SHIPPING

Inside

THIS WEEK ONLINE

By Jessica Bair
jessicab@journalpub .com

Downtown Hanover is craving a 

renaissance.

The local chamber is poised to 

launch its own revitalization program, 

and out-of-town developers have been 

snatching up noteworthy properties 

within the borough. But locals have yet 

to see much movement of dirt. 

Who will strike first?

Decisions, decisions
Harrisburg redeveloper Derek V. 

Dilks said he found himself driving 

through Hanover for the first time 

about a year ago. During his visit, he 

grew interested in the majestic, hulking 

Beechwood Center, with its terracotta 

roof and arched entrance. 

When he discovered the facility, 

once the offices of Hanover Shoe Corp.,  

was for sale, Dilks began to develop a 

plan to purchase the property and rede-

velop it in some fashion. The numbers 

didn’t add up, so he walked away. 

But he couldn’t stop thinking about 

the 25,000-square-foot facility at 118 

Carlisle St. He put together an offer, the 

terms of which he would not disclose, 

and bought the facility in September. 

Hanover on verge of revival
YORK COUNTY

please see HANOVER, page 6

DAUPHIN COUNTY

By eric Veronikis
ericv@journalpub .com

Harrisburg Young Professionals 

this year offered homebuyers $1,000 

to move to Harrisburg. But the group 

quickly ran out of money and needs 

the backing of more city businesses to 

continue the effort.

Attracting more young profes-

sionals and others to live in the city 

strengthens the business community 

and Harrisburg, said Jason Marks, HYP 

president. It would bring in taxes, 

employees and customers, he said. 

The program started in January and 

ended April 30. 

More talented people in the city 

means businesses have a larger pool 

of employees from which to choose 

and more customers patronizing their 

businesses, Marks said. And it brings 

Business-backed 
homebuyer program 
empties its coffers

SOLD
OUT

please see SOLD, page 7

By Tim sTuhldreher
tims@journalpub .com

Tucked away in a small office at 

Liberty Place in Lancaster is a company 

that plans to revolutionize the vaccine 

industry. 

Recently relocat-

ed from Gaithers-

burg, Md., Immu-

nomic Therapeutics 

Inc. owns exclusive 

rights to a new  

methodology that could be “the de-

fining technology” of next-generation 

DNA vaccines, founder Bill Hearl said. 

If all goes well, Immunomic  

Therapeutics could spawn a billion-

dollar industry, he said. 

Clinical trials for the first commer-

cial application, a vaccine targeting 

red cedar pollen, the most prevalent 

allergen in Japan, are slated to start 

early next year. Hearl hopes to create 

vaccines for infectious diseases and 

even certain forms of cancer.

The methodology in question is 

called Lysosome Associated Mem-

brane Protein, or LAMP, platform tech-

nology. Invented in the late 1980s by 

Dr. Thomas August of Johns Hopkins 

University in Baltimore, it uses genetic 

engineering to direct vaccine agents to 

particular locations within a cell. 

Innovative vaccine firm  
relocates to Lancaster

LANCASTER COUNTY

please see VACCINE, page 8

phoTo/KAThRYN MoRToN

Carolyn McNamara primes a handrail in the basement of the Harrisburg home she bought this year. She received $1,000 
from Harrisburg Young Professionals toward closing costs as part of the group’s homebuyers incentive program.

Missed our 25th anniversary edition? 
Visit our website and 
click “Supplements” 
in the top menu bar.
www.centralpenn
business.com

phoTo/AMY SpANGLER

Derek V. Dilks, here in his Harrisburg 
office, bought the former Hanover 
Shoe Corp. building in September. He 
owns Dilks Adaptive Reuse.

JOIN US THIS WEEKEND
Central penn parent magazine, sister publication to the 

Central penn Business Journal, invites families to attend our 
free Family Favorites Festival on June 5 at hACC harrisburg. 
Visit www.centralpennparent.com for more information.

Doctor is in — Midstate companies 
open employee health clinics. Page 3

Independence day — Cumberland 
County firm reborn in wake of acquir-
er’s demise. Page 3

INSIDE
How the  
vaccines work

Page 8

About the photo
I live near the first-time homebuyer pictured with “Sold out,” so I visited her on a Sunday afternoon. As she primed 
the basement, we chatted about her plans for her hew home.



About the images
We were between staff photographers, and no freelancers were available, so I volunteered to shoot the assignment.  
The day was blistering — even more so as a I rode in a construction vehicle pouring molten asphalt. I was glad later,  
though, because I spied a detail of a worker’s boot caked in parking-lot remnants.
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FOCUS ON CARING FOR THE COMMUNITY: BUSINESS & NONPROFITS

KIRT BARDEN
“ ... The exciting thing is that the nonprofi t 
arena is being forced, and in transition, 
to run their business more like a business.”

Page 25

BY JIM T. RYAN
jimr@journalpub.com

Th e recession has put pressure on 

all segments of the workforce, and 

people with developmental disabilities 

have not escaped the consequences of 

its eff ects, including layoff s and budget 

cuts.

However, workers with develop-

mental disabilities are more likely to 

be indirect victims of the recession, 

said nonprofi t directors who work to 

place people with disabilities in jobs. 

Fewer placements, as well as cuts to 

budgets that pay workers with disabili-

ties at nonprofi t facilities are the main 

ways the recession is aff ecting workers, 

they said.

Th e S. Wilson Pollock Center for 

Industrial Training has had a diffi  -

cult time fi nding jobs for people with 

disabilities, said Susan Wenning, the 

center’s director for vocational pro-

grams. Th e center, based in Hampden 

Township, Cumberland County, is part 

Recession inhibits opportunities for workers with disabilities
REGION

please see OPPORTUNITIES, page 21

BY JESSICA BAIR
jessicab@journalpub.com

Leaders at Rejoice Inc. began feel-

ing the eff ects of the recession last year, 

as people began tightening their bud-

gets and the fl ow of donations ebbed. 

Th e eff ect continued into this year as 

the nonprofi t found that corporations 

weren’t able to give, either. 

As a result, the adoption and fos-

ter care agency had to develop some 

creative strategies to stop its fi nancial 

bleeding, which had caused a num-

ber of internal cutbacks and employee 

layoff s. 

But the organization caught a break 

this summer when a private donor 

signed over a three-bedroom house to 

the agency. Rejoice! is raffl  ing off  the 

house and using the proceeds to plug 

its funding gaps. 

“I never thought I would be in this 

position where you just don’t know 

where the money is coming from. You 

don’t know if the state budget is going 

to be approved,” said Sara Agerton, 

executive director of Rejoice!. “Th is will 

Nonprofi t groups push creativity into their fundraising eff orts
REGION

please see FUNDRAISING, page 20

DAUPHIN COUNTY

BY SUSAN WOLF
Contributing Writer

Animals surround Kelly Hitz’s 
offi  ce. Th ey are in the lobby, the 
conference room, in the corner 
near her desk. As director of public 

relations for the Humane 
Society of Harrisburg Area Inc., 
she’s used to working with animals 
— an assortment of homeless pets. 

But in the past several years, as 
the economy has suff ered a down-
turn, she has seen an increase in 

the numbers of animals surren-
dered by their owners, often for 
fi nancial reasons. 

“Th ere was a man who brought 
in his 5-year-old golden retriever, 

Animals aff ected by recession fi nd some refuge with Humane Society

please see HELPING, page 22

Ally Skiba of 
Harrisburg, front, and 
Mitch Haos of Hershey 
peer into cages in 
the kitten room of 
Humane Society of 
Harrisburg Area Inc. 
in Swatara Township, 
Dauphin County. 
Photo/KathrYN mortoN

u.s. charities by the numbers

REPORTING PUBLIC CHARITIES 
BY SUBSECTOR*

 number percent

all reporting 
public 
charities 310,683 100

arts, culture, 
humanities 35,840 11.5

education 57,991 18.7

higher 
education 2,112 0.7

other 55,879 18

environment, 
animals 13,399 4.3

health 41,243 13.3

hospitals and 
primary care 
facilities 5,045 1.6

other 36,198 11.7

human 
services 100,436 32.3

international 
and foreign 
affairs 5,075 1.6

Public and 
societal 
benefi t 37,677 12.1

religion-
related 18,600 6.0

unknown/
unclassifi ed 422 0.1

* these are u.s. public charities 
registered with the internal revenue 
service and required to report. data 
is from 2005, the most recent year 
for which information was available. 

sourCe: the NoNProFit seCtor iN 
brieF, FaCts aNd FiGures From the 
NoNProFit aLmaNaC 2008: PubLiC 

Charities, GiViNG, aNd VoLuNteeriNG 
(urbaN iNstitute, NatioNaL CeNter For 
CharitabLe statistiCs, NCCs-Guidestar 

NatioNaL NoNProFit researCh database: 
sPeCiaL researCh VersioN (2005))

About the 
images
I never turn down 
an opportunity 
to photograph 
animals — 
especially when I 
can do so on the 
clock.
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and he was just in tears,” she said. “His 

family’s house was in foreclosure, and 

they had to move where they couldn’t 

have the dog. It was heartbreaking.”

Each week the humane society 

receives about 10 calls from people 

looking to fi nd a place for animals 

they cannot aff ord to keep or are not 

allowed to have in an apartment or 

rental property. 

“Th at’s a defi nite increase in the past 

couple of years, but I think it has leveled 

off  recently,” Hitz said.  

Exact statistics are impossible to 

calculate in terms of the numbers of 

pets surrendered due to foreclosures, 

Hitz said. A person leaving a pet may 

not want to admit fi nancial diffi  culties, 

stating other reasons instead. 

Although surrendered animals are 

immediately available for adoption, 

many spend weeks or months waiting.

On average, a cat will stay at the 

facility for 64 days. Dogs other than 

pit bulls will stay 45 days at the facility, 

and pit bulls can be there as long as 140 

days, Hitz said. 

A surrendered pet is euthanized 

only as a fi nal option, when an animal 

is suff ering from an untreatable disease 

or has serious behavioral issues.   

About half the dog population at the 

society’s facility consists of pit bulls, 

which are more diffi  cult to place be-

cause of the breed’s reputation as not 

being family-friendly, she said, adding 

that she has found pit bulls can be 

“wonderful” pets. 

With 40 staff  members, 200 vol-

unteers and a $1.5 million budget, 

Hitz said the area Humane Society 

still struggles to take care of the more 

than 500 pets housed at its facility on 

Grayson Road in Swatara Township, 

Dauphin County.

Th e organization helps pet owners 

in diffi  cult fi nancial situations through 

programs such as low-cost spay and 

neuter, identity microchips, check-ups 

and a food bank. 

“We are helped tremendously by 

our collaboration with Science Diet, 

which provides all of the food for 

our animals in the shelter,” Hitz said. 

“Pet food donations are placed into 

the food bank for needy families.”

Th e society often acts as a referral 

agency to other organizations that pro-

HELPING: Donations go to food bank to help pet owners in need
continued from page 19

Photo/KathrYN mortoN

Maria Toddes holds Remi at her desk at Humane Society of Harrisburg Area Inc. Toddes started her job as volunteer coordi-
nator this month and shares her workspace with other employees and the pit bull mix, who is recovering from a foot injury.

please see HELPING, page 23

“that’s a 
defi nite 

increase 
in the past 

couple of 
years, but i think 

(calls inquiring about 
surrendering pets) has 

leveled off recently.”
Kelly Hitz, 

Humane Society 
of Harrisburg Area Inc.
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